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Disclaimer A v service- i

This presentation may contain certain projection and forward-looking statements that involve risks,
uncertainties and assumptions. If the risks or uncertainties ever materialize or the assumptions prove
incorrect, the results of Digital China may differ materially from those expressed or implied by such
forward-looking statements and assumptions. All statements other than statements of historical fact are
statements that could be deemed forward-looking statement, including but not limited to any projections
of revenue, margins, expenses, charges, earnings or other financial items; any statements of the plans,
strategies, and objectives of management for future operations, including execution of any restructuring
plans; any statements concerning the expected development, performance or market share relating to
products or services; any statements of expectation or belief, and any statements of assumptions
underlying any of the foregoing. Risks, uncertainties and assumptions include macroeconomic and
geopolitical trends and events; execution and performance of contracts by suppliers, customers and
partners; employee management issues; the challenge of managing asset levels, including inventory;
the difficulty of aligning expense levels with revenue changes; expectations and assumptions relating to
the execution and timing of workforce restructuring programs.

In addition, statistical and other information relating to the PRC and the technology industry contained in
this presentation have been compiled from various publicly available official or unofficial sources
generally believed to be reliable. However, the quality of such source materials cannot be guaranteed.
Moreover, statistics derived from multiple sources may not be prepared on a comparable basis.
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Business Transformation
T O/ dza GPASNE Servide NA Sy 1 SRE a2 RS
%Z Industry Market (Services
%Z Major industries FOCUS: FSI, Telco, Gov & Public
Z End2-End service capability
%Z Hightech Industries Market (Supply Chain Services)
Z DIRECT customer coverage
%Z High efficient and professional logistic capability
Z EnterpriseMarket (Systems)
% Mid/High-End product PORTFOLIO & EXPERTISE
Z VALUEADDED service capability
Z SMB & Consumer Market (Distributijon
% Most COMPLETE product coverage
Z Effective RISK MANAGEMENT mechanism
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Financial Review
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Financial Highlights T Ty -

Q4 FY09/10
Turnover up22.57%yoyto HK$12,35illion

(&)

(&)

Gross profit marginlecreasedyoyto 7.00%

(&)

Profit from operating activitiedecreased 10.86%o0yto HK$174million
Net profitup 9.17%yoyto HK$148nillion

(&)

(&)

Net cashoutflow from operating activities wallK$118nillion

Annual FY09/10
Turnover upl8.55%yoyto HK$50,178nillion

(&)

(&)

Gross profit marginlecreased/oyto 6.58%

(&)

Profit from operating activitiegrew 31.73%oyto HK$1,164million
Net profit up28.57%yoyto HK$824million
Basic EP®ached83.12HK cents, uj24.84%.

8 o

(&)

Net cashnflow from operating activities wadK$1,008nillion
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Income Statement Highlights__J S SCHETRTINE

Turnover 50,178 y18. 55 9%2,352 y22. 57 %2326 10,078
Gross profit margin (%) 6.58 Z41 bps7.00 Z18bp's*6.99 7.18

Other income and gains 619 y38. 36 %151 y27. 28 %448 118

Operating expenses 2,755 y9. 22% 841 y30. 03 9%,523 647

Profit from operating activities 1,164 y31.73%174 Z10. 86 %884 195

Net profit 824 ¥y 28. 57 %148 9. 17% 641 135

Basic EPS (HK cents) 83.12 y24.84% - - 66.58 -

* bps=basic points

I Y R T

ROE 19.62% 20.42%
ROA 5.28% 5.57%
Current Ratio 1.43x 1.45x
Quick Ratio 1.09x 1.16x
Capital Expenditure (HK$ million) 108 77
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SegmenBreakdour I <.
Services Services
696 HK$ million 655 HK$ million
0, 0,
21% Distribution 22% Distribution
Supply Chain 999 821
Services 30% Supply Chain 28%
306 Services
9% 215
Systems 7% SB:/LS;ZQS
1,298 4’3%
40%

WS illiog 09/10 Y-0-Y 09/10 Y-0-Y 09/10 Y-0-Y 09/10 Y-0-Y 09/10 Y-0-Y
Annual | change | Annual | Change | Annual | Change Annual Change Annual change

Revenue 22722 920. 9%3983 94.7%8775 §65.9%698  738% 50178 918.6%
Gross Profit 999  §21.79%298  §24% 306 §42.5%696 g 8% 3300 911.5%
Gross Profit Margin (%) 440% 93 bp928% 221 bBe9% Z57bps 1482% §141 b@E%  Z41bps
Other Income 03  299.1%22  271.2%02  2944% 88 §118.19%19 §38. 4%
and Gains

Operating expenses (789)  §24.1%  (860)  75.8%  (216) 9 50. 4 9%654)  96.3%  (2,755)  §9.2%

EBIT 235  910.1% 442  §3.0% 91  §20.3%140 959. 501,164 §31.7%
Finance Costs (125) 221.4%

(174) 9 3.3%

Net profi 1505505 i e e e e e
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Consolicated Balance Sheet | " FRSSRSSISSEY

Fixed assets 427 394 413
Other non-current assets 1,041 746 398
Inventories 3,368 2,925 2,136
Trade and bills receivables 6,412 7,104 5,472
Prepayments, deposits and other receivables 1,634 1,889 1,366
Cash and bank balances 2,772 3,319 1,734
Derivative financial instruments 16 17 27
Trade and bills payables 7,210 8,006 4,698
Other current liabilities 2,058 2,032 1,814
Interest-bearing bank borrowings (current) 456 935 875
Interest-bearing bank borrowings (non-current) 1,041 651 702
Bond payable 226 226 226
Derivative financial instruments 6 0 0
013 =10 a () OO0 QL () O
Share capital 102 102 96
Other reserves 2,145 2,141 1,583
Retained earnings 1,665 1,806 1,321
Proposed final dividend 288 0 140
Minority interests 473 495 91
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Tumover Days forthe Group | [[ESSSSSSS

A/R Turnover Days Inventory Turnover Days

39.31 42.63
33.84
I I I I I23.33I - ]
FYO07/08 FY08/09 FY09/10 FY07/08 FY08/09 FY09/10

A/P Turnover Days Cash Cycle Days

44.55
37.12
32.15
25.02 23.66
I I I I [
FY07/08 FY08/09 FY09/10 FY07/08 FY08/09 FY09/10

www.digitalchina.com ga,’,ﬂﬁﬁ 11




Concenrrationanalysis [ [ RS

%2 F GKS DNRdzLJQa G2aGlF ft L

HP oo
Cisco | — gy Initiatives Adopted:
T - Ensure the successful delivery of key
DELL _ - s :
| projects within major accounts
IBM I 5%

] - Active involvements in the "master
Lenovo Kz purchase" opportunities to guarantee
rcer l 6% market leadership

ASUS . 6% - Grasp the yeaend spending season to
1 support the growth

AMD | | 2%

NTEL [ 2% - Further expansion into the retail outlets

Toshiba | | 2% HKS million

Purchase from Top 10 Suppliers accounted76f6
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SegmenReview

Industry Market
(Services)




ServicesSegment FY09/10 Annual oy o/

%Z Turnover decreased by 3.80% N
cereasea by ) R 2 IR - R R
% Gross profit margin up to 14.82% | g R M8 %
. . . #H&REES: A88888888
% Net profitachieved HK$140million HREFS. 88888888888
. . RITFS: 6228958888888888
% Launched Core banking system in %-EEM: 2009 &£ 058 250
Jinshang Bank, Xuchang Bank and BUH. 10% EiE
Qilu Bank. PO TIITe ,
%Z Issued Citizen Card in Yangzhou, Wuxi
and Zhangjiagang
%Z Awarded the consultancy project for SiPs 091073002 A (R 88760000 HAHHM: 12333 4RI 96058)
Golden Tax Project Phase Il
2000 -
HK$ million Others Finance
1500 - 10% 16%

SNTLENTL

. . D2 Qi Telecom
500 - 21% 53%
0 ; .
FY08/09 Q2 Q3 Q4 FY09/10 Q2 Q3 Q4
Q1 Q1
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CustomerAnalyss [ PRSI,

China Unicom - 23.78%
China Mobile D 10.22%
Zhongjie D 8.50%

Alibaba D 5.48%
China Telecom T 4.95%
picc | 7 29m%
cce [ 2.77%
CNPC | 248%
State Taxation | | 1.86%

CDB "~ 1.66% HK$ million




SegmenReview:

Hightech Industries Market
(Supply Chain Services)




Supply Chain Services Segme FY09/10 Annual | T.Service. -/ n

Onestop supply chain services,
comprising logistics, business flow,
capital flow and information flow

()

()

Targeting IT manufacturers, major
vertical account customers, and other
high-value products manufacturers

Revenue up 65.89% to HK$8,775
million

FA grew up 60%, CES with 90%

()

()

CES

26%
Others ‘ FA

3% 71%
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